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You Association Membership Committee

A Force for Good!
By Kathy Hughes, ADC

Y our membership committee is the key to your success.  
Make sure that they have a task to do and the means 
to do it.  Your Membership Chairperson should be 

able to empower his/her committee to run a membership 
drive, survey the members, and encourage the existing 
members to take an active role in your association.
The key to any association is 
membership.  Local, state and 
national associations are 
always looking for people 
to join their associations.  
All too often the members are 
looking for the bene! ts to joining 
and the of! cers cannot give them 
concrete answers as to their bene! ts, 
which in turn lowers the amount of people 
in the association.  This segment will address 
membership building, retaining members, and 
what those allusive bene! ts are.

Membership Building
The ! rst challenge for membership building is to ! nd those 
people who are passionate about your association.  They 
should be recruited to help with a strategy on building a good 
membership base.  These are the members that have been 
in the association the longest and have a vested interest in 
making sure that the association lasts.  These are the people 
who will bring in new members.  There should be the 
Welcoming Committee at any association function.  Make 
sure they are recognized at every event and honored in a way 
that makes them part of the membership team.  One of the 
ways to do this is to give them a professional name tag with 
their name, work title (certi! cation title or work title), and the 

were always there for each other and us kids.  Dad’s health suffered, 
but he had the best caregiver in my mom.  The last three weeks dad 
was able to stay in our home with the assistance of Hospice, mom, 
and myself.  He died peacefully in my moms arms on November 4, 
2007.

Then the Circle of Life changed.  It became evident that mom was 
dad’s physical strength, and he my mother’s mind.  Yes, the Alzheimer’s 
became evident.  The roles have reversed; I am now the mother and 
she the child.  

When reminiscing with my mom, I remember how she was always 
there for me.  One story comes to mind.  I coached girls softball (ages 
9-12) for several years.  We had a great team, coaches, and parents.  
At the end of the summer, we had a picnic and a mother-daughter 
softball game.  I never had children-you guessed it, once again I was 
the daughter and she was the mother.  She always struck out, but she 

had fun trying.  Happy memories such as these are 
what help us through the trying times- The Circle 
of Life. NN
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Send NCCAP 
your activity photos with 

captions and details.
Photos must be for 

public release.

Send your pics to 
info@nccap.org

You Association Membership Committee

A Force for Good!
By Kathy Hughes, ADC

Y our membership committee is the key to your success.  
Make sure that they have a task to do and the means 
to do it.  Your Membership Chairperson should be 

able to empower his/her committee to run a membership 
drive, survey the members, and encourage the existing 
members to take an active role in your association.

national associations are 
always looking for people 
to join their associations.  
All too often the members are 
looking for the bene! ts to joining 
and the of! cers cannot give them 
concrete answers as to their bene! ts, 
which in turn lowers the amount of people 
in the association.  This segment will address 
membership building, retaining members, and 
what those allusive bene! ts are.

Membership Building
The ! rst challenge for membership building is to ! nd those 
people who are passionate about your association.  They 
should be recruited to help with a strategy on building a good 
membership base.  These are the members that have been 
in the association the longest and have a vested interest in 
making sure that the association lasts.  These are the people 
who will bring in new members.  There should be the 
Welcoming Committee at any association function.  Make 
sure they are recognized at every event and honored in a way 
that makes them part of the membership team.  One of the 
ways to do this is to give them a professional name tag with 
their name, work title (certi! cation title or work title), and the 

name of the association.  Encourage everyone to wear these 
“golden name tags” at all of your events.

The second challenge is your marketing 
tool.  Is your association brochure 

professional looking? Does it have all 
of the bene! ts written out and/or all 

of your association accomplishments? Do 
the members have enough of the brochures 

to take with them to meetings, workshops or 
conferences? Does it have the person’s name, 

address, and work number so that potential members 
can call with questions? Is the brochure sent to activity 

educators in your state so that they can display them at their 
sessions? Making sure that the brochure reaches as many 
potential members as possible is essential to getting new 
members.  Don’t forget the activity assistants.  Offer them 
a lower rate or special membership.  Contact your MEPAP 
Instructor and offer a discount to those people taking the 
MEPAP course.  Have a “student” discount for those who 
are working on their NCCAP certi! cation.  They are the 
Activity Directors of the future"

The Membership Drive 
One of the most feared ways to bring in new members.  
Many state and national associations shy away from sending 
their brochures out “cold”.  Although on a state/province 
level this is one of the best ways to assure that the word 
has reached all of your potential members.  The brochure 
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should be easy to read and ! ll out.  It 
should have a reasonable deadline 
set for being returned.  A good offer 
could be a special one time rate for 
new members or a discount to your 
next conference for new members 
joining within a speci! ed time frame.  
You could try a two for one rate, 
incorporating two memberships for 
a lower rate if they both come from 
one facility.  A letter written from the 
association president that encourages 
people to join would also be a good 
insert for the mailing.  Long standing 
members should also be encouraged 
to write a welcoming letter.  Long 
standing members could also receive 
a discounted membership, if they have 
been a member for 5 years or more they 
can deduct $5.00 off their membership.  
State your accomplishments and 
obvious benefits like newsletters, 
discounts, and the ability for members 
to earn free NCCAP credit for writing 
newsletter articles.
  
Actively involving your members in 
the membership drive will help you 
maintain an active membership.  This 
is a vital component to getting people 
involved in your association.  All too 
many times, the chairperson does all 
the work.  Why should I volunteer for 
a committee when I have nothing to 
do? You can encourage your members 
ACTIVE role by giving them labels, 
envelopes, and stamps for their area 
and have them mail out the membership 
brochures to their colleagues.  Although 
it may seem simple, it gets people 
involved and they can follow up with 
a phone call in their area.
   
Membership Marketing
Why should I join your organization? 
WIIFM? (What’s in it for me?) 
Interestingly there is an untapped 
resource available for activity 
professionals that they take little 

advantage of.  Perhaps we figure 
that activity professionals don’t have 
the tools to use it.  Perhaps we think 
that many people are unaware of its’ 
potential.  That resource is the internet.  
Some  state/province associations can 
be found on the internet, yet those that 
are available have seen an increase in 
their membership and their conference 
participation.  Most of the websites that 
are available will gladly let you post 
upcoming conferences and meetings 
for FREE" Why should you take 
advantage of this? The internet offers 
the ability to market to hundreds of 
Activity Professionals who don’t know 
about your association, but are searching 
for information.  Just check the various 
“Bulletin Boards” available for Activity 
Professionals.

NCCAP’s Bulletin Board receives about 
300 visitors a day with 100 of them 
looking for educational opportunities.  
There are many websites that also 
have listings of upcoming conferences 
that allow individuals to look for an 
educational session near them.  The 
various websites offer their associations 
the ability to track and record visitors 
to their sites and they know who is 
looking for what type of information.  
Your association “Facebook” page will 
bring in members and help you keep 
in touch with them on a regular basis.  
There are many social network ways to 
keep in touch.  Placing your newsletter 
information on your “Facebook” page 
will encourage people to join and ! nd 
out who you are.  

Then revisit your association to discuss 
what you can do to market it to those 
looking for information.  Interesting 
programs that meet the needs of your 
members will have others talking about 
how great it is to access your association.  
Marketing is not exclusive to mailings, 
newsletters or your website.  Having all 

and point it out and you’ll see more 
and more good comes from colleagues.  
Therefore encourage one another and 
build each other up.

Make room for Mavericks.  They bring 
us the future.  Don’t allow your policies 
and procedures to stifle your bright 
stars.  Be flexible.  Bend the rules if 
you believe that someone needs more 
space.

Dictatorship in Decision Making.  
Getting beyond, #I know all the 
answers.#  One big mistake dictators 
make is believing their own press 
reports.  They think the bigger they are 
the more they know and the more they 
should control others.

The alternative to dictatorship in 
decision-making is team leadership.  
Leadership is teamwork, coaching, 
creativity, and the synergy of a group of 
people inspired by their leader.  When 
the best leader’s work is done the people 
will say, #We did it ourselves.#

Dirty delegation

Why leaders don’t delegate.     

Fear of loosing authority.

Fear of work bring done poorly.

Fear of work being done better

Unwilling to take the necessary time.

Fear of  depending on others.

Lack of training and positive 
experience.

No leadership problem is a greater 
challenge than learning the fine art 
of clean delegation.  The issue of 
delegation is an issue of respect, 
communication, chaos.

Never assume that anyone knows 

Ads placed in this 
news let ter do not lend 
endorsement to the 
individual and/or their 
prod uct.

NCCAP Board
of Directors

Cindy Bradshaw , BS, ACC 
Executive Di rec tor
nccapexec111@aol.com
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Pres i dent
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John Rowlett, ACC
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Sec re tary
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respective authors and not 
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anything.  This is a core leadership 
principle.  We can never communicate 
enough in a organization.  Commu-
nication must be the passionate 
obsession of effective leadership.
    
Never underestimate the power of your 
organization’s culture.  Cultivating and 
changing the culture should be one of 
leadership’ top priorities.  Learn to 
respect values different from your 
own.

Mentoring is a nonnegotiable leadership.  
Take time to reflect on your mentoring  
constellations.  

Failure to focus on the future.  Creating 
vision and direction toward the future is 
one of the primary tasks of leadership. 
The leader is responsible to take the 
lead in planning for the future.  He or 
she must lead the team in developing 
organizational goals, plans and 
strategies that flow out of a purpose or 
vision statement.  NN       
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advantage of.  Perhaps we figure 
that activity professionals don’t have 
the tools to use it.  Perhaps we think 
that many people are unaware of its’ 
potential.  That resource is the internet.  
Some  state/province associations can 
be found on the internet, yet those that 
are available have seen an increase in 
their membership and their conference 
participation.  Most of the websites that 
are available will gladly let you post 
upcoming conferences and meetings 
for FREE" Why should you take 
advantage of this? The internet offers 
the ability to market to hundreds of 
Activity Professionals who don’t know 
about your association, but are searching 
for information.  Just check the various 
“Bulletin Boards” available for Activity 
Professionals.

NCCAP’s Bulletin Board receives about 
300 visitors a day with 100 of them 
looking for educational opportunities.  
There are many websites that also 
have listings of upcoming conferences 
that allow individuals to look for an 
educational session near them.  The 
various websites offer their associations 
the ability to track and record visitors 
to their sites and they know who is 
looking for what type of information.  
Your association “Facebook” page will 
bring in members and help you keep 
in touch with them on a regular basis.  
There are many social network ways to 
keep in touch.  Placing your newsletter 
information on your “Facebook” page 
will encourage people to join and ! nd 
out who you are.  

Then revisit your association to discuss 
what you can do to market it to those 
looking for information.  Interesting 
programs that meet the needs of your 
members will have others talking about 
how great it is to access your association.  
Marketing is not exclusive to mailings, 
newsletters or your website.  Having all 

and point it out and you’ll see more 
and more good comes from colleagues.  
Therefore encourage one another and 
build each other up.

Make room for Mavericks.  They bring 
us the future.  Don’t allow your policies 
and procedures to stifle your bright 
stars.  Be flexible.  Bend the rules if 
you believe that someone needs more 
space.

Dictatorship in Decision Making.  
Getting beyond, #I know all the 
answers.#  One big mistake dictators 
make is believing their own press 
reports.  They think the bigger they are 
the more they know and the more they 
should control others.

The alternative to dictatorship in 
decision-making is team leadership.  
Leadership is teamwork, coaching, 
creativity, and the synergy of a group of 
people inspired by their leader.  When 
the best leader’s work is done the people 
will say, #We did it ourselves.#

Dirty delegation

Why leaders don’t delegate.     

Fear of loosing authority.

Fear of work bring done poorly.

Fear of work being done better

Unwilling to take the necessary time.

Fear of  depending on others.

Lack of training and positive 
experience.

No leadership problem is a greater 
challenge than learning the fine art 
of clean delegation.  The issue of 
delegation is an issue of respect, 
communication, chaos.

Never assume that anyone knows 

The Circle 
of Life
By Nancy E. Best, ACC

I was very fortunate growing up; I had 
the two “best” parents in the world. 
They were both very devoted to each 
other.  In sickness and health, richer 
or poorer, till death do us part, was the 
essence of their marriage.

Mom and dad worked hard to provide 
us with a loving home, food, and all the 
essentials of life.  Not rich, but never 
wanting.  Dad was the bread winner, 
mom worked at the school cafeteria, 
for extra money.  However, wife and 
mother were her full-time jobs.

Over the course of the years, we 
survived many trials and tribulations, 
as many families do, but mom and dad 

Sara Davis, AAC, NHA and resident from Senior Citizens Home, Henderson, NC
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three tools does allow your association to cover the needs of 
your potential members.  Having your state code available 
in all three types of marketing will educate those looking 
for that information.  Post your state codes for activities on 
your websites, many people move around and would like 
to know what the regulations are.  Being able to go to your 
website would encourage membership and let others know 
what to expect when moving to your state.  Having a state 
surveyor speak at your next meeting or conference will 
encourage people to attend and just might peek the interest 
of administrators.

Encourage your members to grow in the profession by 
looking to their strengths and perhaps getting them 
to do presentations at your conferences.  Local, 

homegrown talent can thrive in an environment that is 
supportive.  Your association can encourage it’s members 
to become consultants and educators.  Don’t limit your 
presentations to your conference, if someone does a great job, 
submit their information to your Administrator conferences 
or other professional conferences.  Also encourage them to 
speak on a national level at the NCCAP Symposium or other 
national organizational conferences.  They will represent 
your state well" 

Marketing not only includes investing in the future of 
your association but also says that your association is a 
professional entity that supports the long term care industry.  
You may want to take out an ad in an Administrators 
Convention Booklet or sponsor an educational event at a 
dietary conference.  Both would bring the activities side 
to other professions and encourage participation in your 
association.

Membership Celebration
All too many times we hear 
over and over again how each 
member is responsible to bring 
in members to the association.  
Instead, we should be celebrating the members that we 
have" Look at the positive side and celebrate every chance 
you get" During National Activity Professionals Week send 
a thank-you card to each of your members" Send a letter 
to their Administrator the week after Christmas to let them 
know that the week is coming up and that as a member of 
your association, they are wonderful and terri! c" Give them 
a coupon for a discount to your conference or educational 
session, and let the Administrator or Director of Nursing 
come for free if they have a member in their facility. 

The Top Ten Mistakes 
Leaders Make By Hans Finzel

Book Review by a MEPAP Student

This article on leadership tells about 10 mistakes 
leaders make on a job.

1. The Top-Down Attitude
2. Putting Paperwork before Peoplework
3. The Absence of Affirmation
4. No Room for Mavericks
5. Dictatorship in Decision Making
6. Dirty Delegation
7. Communication Chaos
8. Missing the Clues of Corporate Culture
9. Success Without Successors

10. Failure to Focus on 
the Future

They have the attitude of, 
“I’m in charge and the 
sooner you figure that out 
the better.”

Servant leaders are more 
effective.  A servant leader 
must be willing to get “down 
and dirty” with his troops in 
the implementation of his 
objectives.

Effective leaders see themselves at the bottom of an 
inverted pyramid.  The greater the leadership role, the 
less time there seems to be for people.  We must learn 
to slow down and let people into our lives.  People are 
opportunities not interruptions.  People will never care how 
much you know until they know how much you care.

Leadership has as much to do with the “soft science” as 
with getting things done.  We wildly underestimate the 
power of the tiniest personal touch.  A tiny human touch 
goes a long way.  “Tom Peters” Learn to lead the varying 
levels of affirmation your people need.  Let people know 
often that they are doing a good job.  Look for the good 

Due to health and personal issues, Betty Cooper has resigned 
from her position at the NCCAP office.  We thank you for your 
patience during this time of staffing transition.

Online CE’s! 
Alzheimer’s CD & DVD Ideas!

Get 10 NCCAP Pre-Approved CE’s

Reg. $115
Order Now for ONLY...

$94
10 Courses
to choose from!

Tools for Implementing...Culture Change
CMS F-tag 248-249 Compliance

ActivityProfessional.com
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three tools does allow your association to cover the needs of 
your potential members.  Having your state code available 
in all three types of marketing will educate those looking 
for that information.  Post your state codes for activities on 
your websites, many people move around and would like 
to know what the regulations are.  Being able to go to your 
website would encourage membership and let others know 
what to expect when moving to your state.  Having a state 
surveyor speak at your next meeting or conference will 
encourage people to attend and just might peek the interest 
of administrators.

Encourage your members to grow in the profession by 
looking to their strengths and perhaps getting them 
to do presentations at your conferences.  Local, 

homegrown talent can thrive in an environment that is 
supportive.  Your association can encourage it’s members 
to become consultants and educators.  Don’t limit your 
presentations to your conference, if someone does a great job, 
submit their information to your Administrator conferences 
or other professional conferences.  Also encourage them to 
speak on a national level at the NCCAP Symposium or other 
national organizational conferences.  They will represent 
your state well" 

Marketing not only includes investing in the future of 
your association but also says that your association is a 
professional entity that supports the long term care industry.  
You may want to take out an ad in an Administrators 
Convention Booklet or sponsor an educational event at a 
dietary conference.  Both would bring the activities side 
to other professions and encourage participation in your 
association.

Membership Celebration
All too many times we hear 
over and over again how each 
member is responsible to bring 
in members to the association.  
Instead, we should be celebrating the members that we 
have" Look at the positive side and celebrate every chance 
you get" During National Activity Professionals Week send 
a thank-you card to each of your members" Send a letter 
to their Administrator the week after Christmas to let them 
know that the week is coming up and that as a member of 
your association, they are wonderful and terri! c" Give them 
a coupon for a discount to your conference or educational 
session, and let the Administrator or Director of Nursing 
come for free if they have a member in their facility. 

 Celebrate their accomplishments in a positive way and make 
sure that your recognition program encourages everyone to 
grow in the profession.  Negativity breeds low membership, 
it is a waste of energy and can hinder association members 
renewal or support.  We all thrive in a positive atmosphere 
and your association can be that place that people want to 
be a part of.  So celebrate the fabulousness of the profession, 
encourage everyone to reach for the stars, involve people 
with tasks, and watch your membership grow. NN

Advocacy for the Activity/
Recreation Professional

Advocacy for Quality of Life 
By Kimberly Grandal, CTRS, ACC/EDU 

When asked by blogger Jonathan Rosenfeld Of Nursing 
Homes Abuse Blog, http://tinyurl.com/activityconsultantin
sight  to discuss negative trends in long-term care, I made 
the following statement: “I see more and more facilities 
adopting the culture change movement, which in theory is 
a wonderful approach to care.  With this trend however, I 
also hear more and more stories that certi! ed and quali! ed 
Activity Professionals and Recreational Therapists are being 
replaced by the “universal worker”.  Often times you’ll see 
more domestic type activities in these culture change homes, 
which is ! ne for some residents, but not for all.  I fear that we 
will abolish the ! eld of therapeutic activities and recreation 
in LTC based on the assumption that uncerti! ed, unquali! ed 
individuals can facilitate meaningful activities.  Little did I 
know that my statement would spark such an interest from 
Kevin Kolus, an editor of Long Term Living Magazine.  As 
a result, I had a phone interview with Mr. Kolus and was 
asked to discuss some of the implications that the Universal 
Worker may have on the Activity Profession and the quality 
of life of the elders.  Vicky Surash, MEPAP Instructor and 
Owner of Forget Me Not Consulting, was interviewed as 
well.  You can read this editorial in the June, 2010 issue 
of Long Term Living at http://www.ltlmagazine.com.  This 
article is entitled Activities Angst and is currently found 
at http://tinyurl.com/activitiesangst.  There is also another 
blog related to this subject that I recently learned of entitled, 
The Vanishing Need for Activity Professionals.  You can 
! n d this blog at tinyurl.com/vanishingneedforactivitypros.
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PLEASE read these articles and 
comment.  Apparently I am not alone 
in my fear that the Activity Profession 
and the quality of life of our beloved 
elders may be in jeopardy due to the 
hiring of the Universal Worker in the 
Culture Change Movement.  To read 
the opinions of many Activity and 
Recreation Professionals from around 
the country and Canada, visit.   http://
www.recreativeresources.com/speakou
taboutculturechange.htm.  If you would 
like to express your thoughts, please 
email me at kimgrandal@aol.com  but 
I also urge you to post your thoughts 
on the Long-term Care Living website.  
The time is now to educate anyone 
and everyone regarding our role as the 
Activity and Recreation Professional 
and what our skill and knowledge 
bases are as compared to the Universal 
Worker.  Think of it like this: On a snow 
day, when many people call out due to 
the inclement weather, what roles do the 
Activity/Recreation Staff often take on? 
In many cases the Activity/Recreation 
staff help the residents with meals, make 
beds, clean up, minor ADL’ s, etc.   The 
scheduled activities seem to go by the 
way side because the primary concern is 
getting the residents, washed, dressed, 
fed and all of their medical needs 
attended to.  Now, this is how I fear 
the care for the residents will be like 
under the facilitation of the Universal 
Worker.  Quality of life will go by the 
way side and inactivity will increase.  
Jack-of-all trades, master of none, that’s 
how I feel about the Universal Worker.  
Don’t let the elders lose their quality of 
life because it’s a snow day every day 
in some culture change facilities"
   
Life.  Be in it! 

Kim Kimberly Grandal CTRS, 
ACC/EDU Executive Director 
Re-Creative Resources, Inc.
732-340-1210
Kimgrandal@aol.com 
www.recreativeresources.com
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GETTING TO KNOW 
LAURIE KLOEPPER
By Michael A. Bower, BA, ACC

This is the second in our series 

“Getting To Know Your NCCAP Board of Directors”

For Laurie Kloepper long term care is second nature.  

She grew up giving piano and dance recitals in 

eldercare facilities and delivering fruit baskets at 

the holidays.  Laurie volunteered in two facilities, as well 

as being a candy striper on the geriatric floor of a local 

hospital during high school.  In one of the facilities, she had 

to spend time in a wheelchair in the afternoons so she could 

get a better understanding of what the residents were going 

through.  In addition, for two summers Laurie volunteered 

as a camp counselor at a camp that included handicapped 

children; she loved the aspect of programming and coming 

up with things that they would enjoy.

After high school Laurie went on to get an Associates Degree 

in Social Work, and she plans to have her BSW within five 

years.  24 years ago Laurie married Kirk Kloepper and the 

couple has lived in Effingham, Kansas ever since. They 

have two children.  Daughter Amanda (23) has her BSN/

RN, works in a NICU in Wichita, KS, and is engaged to be 

married in 2010.  Their son, Drew (20), is completing his 

training to be a firefighter and EMT. 

Laurie has worked in one skilled nursing facility (SNF) and 

one hospital with a SNF, and she has worked at the Dooley 

Center in Atchison, KS for the past 16 years.  The Dooley 

center is a residential facility for the retired Benedictine 

Sisters of Mount St. Scholastica.  Her current title is Resident 

Life Coordinator and it entails both the Activity Director 

and Social Service Designee roles; she has one partner and 

a fabulous staff.  Laurie tells us, “My dad saw an ad in the 

newspaper for a Social Service Designee (SSD) position at a 

local facility and suggested that I go apply.  It turns out that 

the Administrator hired me as the SSD with the intention of 

making me the Activity Director in the future.  Loved it…and 

that was 25 years ago"”
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North Olmsted Senior Center 
The North Olmsted Senior Center Retired 
Senior Volunteer Program (RSVP) Group 
collaborated with the Domestic Violence 
Centers of Cleveland to donate books for 
their young readers.  The project had such 
a wonderful response, that over 700 books 
were donated for the two facilities.  This 
prompted the idea to start a library for 

each Domestic Violence Center, as well as 
making books available for the children to 

take with them.  They also made teddy bears 
to comfort the children when they 

come to the centers.  
 

Top row left to right:
Helen Toczyski, Doris Thies, Virginia Gallo, 
Rita Grady, Barb Schultz, Dorothy Dawson, 

Jeanne Bills
Seated left to right: Laverne Fausz, Carole 

Adams, Edna Hackman, Alice Tresch, 
Mary Orr

Center Front: JoAnn Daddario 
(Southwest Suburban RSVP representative)
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LAURIE KLOEPPER
By Michael A. Bower, BA, ACC

This is the second in our series 

“Getting To Know Your NCCAP Board of Directors”

For Laurie Kloepper long term care is second nature.  

She grew up giving piano and dance recitals in 

eldercare facilities and delivering fruit baskets at 

the holidays.  Laurie volunteered in two facilities, as well 

as being a candy striper on the geriatric floor of a local 

hospital during high school.  In one of the facilities, she had 

to spend time in a wheelchair in the afternoons so she could 

get a better understanding of what the residents were going 

through.  In addition, for two summers Laurie volunteered 

as a camp counselor at a camp that included handicapped 

children; she loved the aspect of programming and coming 

up with things that they would enjoy.

After high school Laurie went on to get an Associates Degree 

in Social Work, and she plans to have her BSW within five 

years.  24 years ago Laurie married Kirk Kloepper and the 

couple has lived in Effingham, Kansas ever since. They 

have two children.  Daughter Amanda (23) has her BSN/

RN, works in a NICU in Wichita, KS, and is engaged to be 

married in 2010.  Their son, Drew (20), is completing his 

training to be a firefighter and EMT. 

Laurie has worked in one skilled nursing facility (SNF) and 

one hospital with a SNF, and she has worked at the Dooley 

Center in Atchison, KS for the past 16 years.  The Dooley 

center is a residential facility for the retired Benedictine 

Sisters of Mount St. Scholastica.  Her current title is Resident 

Life Coordinator and it entails both the Activity Director 

and Social Service Designee roles; she has one partner and 

a fabulous staff.  Laurie tells us, “My dad saw an ad in the 

Nasco Senior Activities Division
NCCAP News
Spring 2010
NCP1003

NCP1003newspaper for a Social Service Designee (SSD) position at a 

local facility and suggested that I go apply.  It turns out that 

the Administrator hired me as the SSD with the intention of 

making me the Activity Director in the future.  Loved it…and 

that was 25 years ago"”

PA G E 4                                                                                                                                                                                                                                                                                                                                PAGE 5



                                                                      N C C A P  N E W S                                                            SUMMER 2010


